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The Field Trial

Objective:  Test repellency claim
� two broiler breeder farms; 6 houses

• 1 control house per farm 
• egg rooms – fluorescent and incandescent 

lighting
� spot card monitoring

• six, unlined 8 cm X 13 cm per egg room
• 1.5 m above floor @ doors, interior walls
• weekly replacement

� duration
• 13 weeks (June 16 to September 9, 2003)



FlyFright TM clear plastic bags
� 946 ml (1 qt) capacity

• 2/3 full with fresh tap water
• knotted top and bottom (cylindrical shape)
• 4 per room

two over egg tables; one at each entry
suspended approx. 2 m above floor

• replaced @ 10 – 14 days

The Field Trial



Mean Fly Spots / Card
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Conclusions

� Houses equipped with FlyFright TM bags 
demonstrated significantly higher house 
fly activity than the controls.

� Significance at weekly intervals was more 
variable, but HF activity in FlyFright TM

houses was consistently higher than 
controls.



Considerations

Study not conducted under natural light 
conditions

� light intensity / quality in egg rooms was 
artificial

Increased activity (higher spot counts) 
may have been due to bags

� however, no apparent difference in fly 
numbers noted
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